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Which chart to use?

Composition

Woaterfall

Breaks down how each part adds up or subtracts from a total.

Question: How did we get to this total?

Revenue breakdown by year
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Pie chart

Divides a whole into parts to show proportions.

Question: What share does each region contribute to the total?

Regional share of total sales

28%

1,047,252

TOTAL
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Static

Progress bar

Tracks progress toward a set goal.

Question: How close are we to hitting our revenue target?

Revenue goal progress
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v
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Gauge

Divides a whole into parts to show proportions.

Question: What share does each region contribute to the total?

Average product rating performance

3.47

Over time

Stacked bar chart

Highlights part-to-whole differences at specific time intervals.
Question: How did conversion rates shift each quarter?

Trial conversion by quarter
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Distribution

Histogram

Shows how values are grouped into ranges.

Question: What's the most common order total?

Distribution of order totals
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Stacked area chart

Shows how each part changes over continues time.

Question: How did traffic sources shift month to month?

Traffic sources over time
® Paid Direct @ Search @ Referral
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Relationship

Scatter plot

Shows how two variables are connected

Question: Do higher ad budgets lead to more conversions?

Does Ad spend impact conversions?
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You can build all of these charts directly in Metabase.
Try it at metabase.com
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Comparison

Among items Over time

Line Chart

Shows how values change across many time points.

Bar chart

Compares values across a few categories

Question: How many orders were sold in each category? Question: How did monthly revenue trend over the past year?

Count of orders by category Line
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Row chart Multiple bar chart
Compares values across many categories Compares values across time for a few categories.
Question: Which department had the highest spend? Question: How did monthly revenue trend over the past year?
Row chart YOY
® 2025 @ 2024
Research & Development 254,200
Operations 220,000 1,800 1,645

Marketing

185,600 1,500 S
1,200 : 991 981 1,055
Finance 110,250 900
Customer Service 88,900 600 551 562
Human Resources 63,300 300 -
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Pivot table Combo chart
Compares values across many categories Combines trends of two metrics over time.
Question: Which department had the highest spend? Question: How do sales and quantity trend together?
Revenue and quantity by category Yearly trends: total sales vs average quantity
® SumofTotal @ Average of Quantity
2024 2025 Row totals
Product Total Quantity Total Quantity Total Quantity 600:000 5
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Stage analysis

Sankey Funnel

Maps the path from one step to the next Shows how things drop off at each stage

Question: Where does traffic go after landing on the homepage? Question: How much do we lose at each stage of the process?

Customer flow

Exit
Entry

Funnel Chart

Homepage

Single value

Trend

Compares a number to a previous value

Number
Highlight a single value

Question: How many users do we have? Question: Is revenue higher than last month?

Revenue per quarter

46,482.44

Jun 2025
vs. previous month: 47,723.98

18,760

Number of users
v 2.6%

737

Leads Qualification Prospecting Proposal Negotiation Closed
3,901
Product Page Add to Cart Checkout Purchase Opportunities
95.21% 82.82% 76.19 % 40.71% 18.89 %
Search 3714 3,231 2,972 1,588
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